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Close the Digital Divide: A Call to Action for Vision and Leadership

The California Public Utilities Commission (CPUC)
was visionary and pioneering in founding the
California Emerging Technology Fund (CETF).
This action established the institutional foundation
and provided the critical mass of resources to
strategically and systematically focus leadership
and forge public-private partnerships to close the
Digital Divide in California. When the CPUC first
envisioned an organization such as CETF evolving
from the mergers of SBC-AT&T and Verizon-MCI, our
state was far behind others in promoting broadband
deployment and adoption. Today, California has
pulled ahead of the national average for broadband
adoption and is ranked among the top states in
addressing the challenges of the Digital Divide. This
progress has been made because we have the benefit
of CETF as a catalyst and as a partner with the State
of California Administration and Legislature. This
is a unique partnership between government and
a statewide non-profit organization that is mission-
driven, outcomes-focused, and publicly-accountable
for results. Yet, while we are pleased with the
progress that has been made and are deeply
committed to achieving our goal of ensuring
broadband connectivity for all Californians, we also
have concluded that success will depend upon more
aggressive public policies and additional resources.
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Success in closing the Digital Divide in
California will require the State Administration and
the Legislature to integrate broadband and informa-
tion technology into all solutions to address major
issues—education, workforce preparation, health
care, and housing. It also will require legislation to
amend and extend the California Advanced Services
Fund to achieve ubiquitous broadband deployment
into remote rural communities and to upgrade
access in poor disadvantaged neighborhoods. Break-
through public policies are needed and the California
Broadband Council will be recommending immediate
action for the Administration and Legislature. Just as
important, it will be critical for the federal government
to work in collaboration with our California
initiatives to optimize impact. We are grateful for the
leadership of the California Congressional Delegation
in supporting and promoting our efforts. And, we
look forward to working in partnership with the
Federal Communications Commission to implement
the National Broadband Plan.

‘We call upon all public officials and civic leaders
to join us in the quest to close the Digital Divide and
leave no Californian behind or offline.

Michael R. Peevey
Chairman, California Emerging Technology Fund

President, California Public Utilities Commission




Broadband Empowers People and Transforms Lives

Sheryl Culbert turned ber life around after
learning computer skills at Chrysalis, an L.A.-
based non-profit that received American Recovery
and Reinvestment Act funds in a program
managed by CETE Sheryl bas been promoted
to a full-time job, which allowed ber to regain
custody of ber children.

EXCERPT AT RIGHT FROM:

2013 Broadband Summit of the

Federal-State Joint Conference on Advanced Services
February 7,2013

Federal Communications Commission

Washington, D.C.

“Broadband Adoption and Usage—What Have We Learned?”

Lawrence E. Strickling

Assistant Secretary for Communications and Information
Administrator, National Telecommunications and Information Administration
U.S. Department of Commerce

f&For those stuck on the wrong side of the Digital Divide, not having this
basic digital literacy can be a significant barrier to employment. Many job
listings are only posted online these days and many employers only accept
job applications online.

Sheryl Culbert, a 49-year-old mother of two in Los Angeles, knows this first
hand. After being released from prison in 2010, Culbert was determined
to turn her life around. That meant finding a job. So she made her way to
Chrysalis, a Los Angeles non-profit that helps the city’s homeless and low-
income residents find work and get on a path to self-sufficiency.

Chrysalis enrolled Culbert in a Recovery Act-funded digital literacy program
that taught her how to go online and set up an email account. For Culbert,
who had lacked the confidence to use a computer, it was a major step.
Chrysalis also helped her land a job with the Skid Row Housing Trust,
an organization that operates housing for the homeless in Los Angeles.
Today, Culbert manages her own building for the Housing Trust. Her
new job requires her to use a computer practically every day—to update
rents in the system database, to email county housing officials, to make
flyers for residents. She credits the training she received at Chrysalis for
her success.

Chrysalis is one of 19 programs across California that received part of the
$14 million Recovery Act investment in the California Emerging Technology
Fund, a non-profit organization seeking to close the state’s Digital Divide.
Through all of its programs, CETF has helped over 2,600 people find jobs. 77
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Get Connected!

Closing the Digital Divide
Is Imperative for California

Imagine if you were not able to communicate instantaneously with
others using your smart phone, digital tablet, or computer. That is
the case for more than 9 million Californians who live in remote
rural communities, on tribal lands, in low-income neighborhoods,
or who have a disability. Those of us who have the benefit of high-
speed connections to the Internet—referred to as “broadband”—
have come to depend on this connectivity for our work, staying in
touch with family and friends, and making our daily lives easier.

Broadband is essential 21st Century infrastructure for economic
prosperity and quality of life. It is a key factor in attracting capital
investment to generate jobs. Communities without broadbandaccess
to the Internet are in danger of being left behind in the Digital Age—
remote rural communities, poor urban neighborhoods, and people
with disabilities are even more disadvantaged without broadband—
an added challenge for California to retain global competitiveness.
Closing the Digital Divide with ubiquitous broadband deployment
and public policies to increase broadband adoption is imperative to
the future of the Golden State.

New Public Policy and
Additional Resources Are Needed

CALIFORNIA EMERGING TECHNOLOGY FUND

Significant Progress Has Been Made with
Focused Leadership

The California Emerging Technology Fund (CETF) was established by
the California Public Utilities Commission (CPUC) with the mission to
close the Digital Divide in California. CETF has been a vital catalyst for
focus, action and results that has produced significant progress in the
last 5 years. In 2008, California’s statewide adoption rate for broadband
use at home was 55%—the same as the national average. Today, at
73% adoption statewide, California is 7 percentage points ahead of the
nation (at 66%) with impressive gains among priority populations:

® Low-income households up 27 percentage points (from 33% in

2008 to 60% in 2012).

® Latino households up 24 percentage points (from 34% in 2008 to
58% in 2012), with a significant 11 percentage point increase for
Spanish-speaking residents in the last year (from 35% in 2011 to
46% in 2012).
® People with disabilities up 20 percentage points (from 36% in
2008 to 56% in 2012).
California is now rated among the best-performing states by
independent, credible sources. This progress has been made because
of committed leadership: Governor and State Agencies, Legislature,
California Congressional Delegation, CPUC, CETE regional civicleaders,
and a network of community partners have joined forces to close the
Digital Divide. However, although much has been accomplished, a lot
of work remains to reach the adopted goals for broadband deployment
and adoption. Based on the experience to date, CETF concludes that
success will require more effective Federal and State public policies
coupled with the dedication of additional resources.



Empower People and Transform Lives

California Earns Top Grades

As a result of purposeful leadership and focused work, California has
emerged among the best-ranked states earning top grades—a much
different picture from 5 years ago. GovernmentTechnology Magazine
2012 Digital States Survey by the Center for Digital Government gave
California an A- grade (behind Michigan and Utah).

TechNet ranked California among the top 5 states (behind
Washington, Massachusetts, Delaware, and Maryland) in the 2012
State Broadband Index which analyzes how states look to high-speed
connectivity to grow strong economies and vibrant communities.
That report was prepared by John B. Horrigan, Ph.D., TechNet Senior
Fellow, and Ellen Satterwhite, TechNet Innovation Fellow.

TechNet also published in 2012 a study by Dr. Horrigan, now Vice
President and Director, Media and Technology Institute, Joint Center
for Political and Economic Studies, setting forth conclusions and
recommendations about implementation of the National Broadband
Plan that align with the CETF approach and strategies to effectively
close the Digital Divide and the CETF “call to action” for new public
policies and additional resources.

California and U.S. Broadband Adoption
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In 2008, California and the United States both stood at 55% adoption
of broadband use at home. Today, as a result of focused leadership,
California bas pulled abead of the nation by 7 percentage points at
73% adoption statewide.
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Goals for Success: 98% Deployment and 80% Adoption

The mission of the California Emerging Technology Fund (CETF) is to provide leadership
statewide to close the Digital Divide by accelerating the deployment and adoption of
broadband and other advanced communications services to underserved communities and
populations. CETF also is dedicated to making California a global leader in the deployment
and adoption of broadband, which includes both wireline and wireless technologies.

CETF is performance-driven and outcomes-focused. The CETF Strategic Action Plan is
based on research and fact finding about “what works”and sets forth the overall approach and
strategies to close the Digital Divide, including the metrics for accountability that provide
the disciplined focus on results. CETF has identified 3 priority consumer communities for
grantmaking: Rural and Remote Areas; Urban Disadvantaged Neighborhoods; and People
with Disabilities. CETF has adopted the following goals and has projected a target date for
achieving success by 2017—10 years after CETF began operations.

Supply — Deployment

® Access for At Least 98% of Households

® Robust Rural-Urban California Telehealth Network (CTN)
® AllTribal Lands Connected and Part of CTN

Demand — Adoption
® Opverall Statewide Adoption At Least 80% by 2015 and 90% by 2020

® All Regions and Socioeconomic Groups within 10 Percentage Points of Overall Adoption
(At Least 70%)

® Increased Overall Accessibility and Universal Design

California a Global Leader in Deployment and Adoption
® Appropriate and Sufficient Speeds for Consumer Applications that Drive Adoption
® Increased Economic Productivity

® Reduced Environmental Impacts

CALIFORNIA EMERGING TECHNOLOGY FUND

Construction begins on the Highway 36
Broadband Project. The IP Networks project
will provide fiber-optic cable along 121 miles of
the Highway 36 corridor from the Cottonwood
sub-station to downtown EureRa. Working with
other partners, the project will connect several
unserved and underserved communities
along the way including Wildwood, Mad River,
Ruth and Bridgeville, delivering service to 527
rural households over a 218 square-mile area.



Overarching Strategies
to Close the Digital Divide

To achieve the optimal impact and a higher return on
investment of the original $60 million seed capital,
CETF uses 5 overarching strategies:

@ Civic Leader Engagement

Monet Wilson, 9, tries out Southern Missionary
Baptist Church new computer lab in Los Angeles.

The lab was the prize for the church winning the @ Venture Philantbropy Grantmaking
“Race To Close The Digital Divide” sponsored by

CETF partner Dewey Square Group.

© Public Policy Initiatives
@ Public Awareness and Education

© Strategic Partnerships

These strategies are inter-related and mutually reinforcing
as shown on the next page.

A family attending a Petaluma bealth fair learns
that they can get a free computer at home if they
sign up for low-cost broadband, thanks to CETF
Dpartner Chicana/Latina Foundation.
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5 Overarching Strategies to Close the Digital Divide:

@ Civic Leader Engagement

Engage and mobilize a “critical mass” of regional and local
leaders to sustain a focus on closing the Digital Divide and ACh ieve

to integrate Digital Inclusion into key strategies to promote 0

the regional economies and address local challenges. 98 /0 De ployme nt
® Rural Regional Aggregation Demand Projects an d

® Urban Regional Roundtables 8 0% Ad (0] pt i (0] 1]

® 13 Regional Consortia with Funding from
California Advanced Services Fund

@ Venture Philantbropy Grantmaking
Establisb and support a network of “trusted messengers” and “bonest brokers”
to reach priority consumer groups in target communities.

® $24.5M in Grants to More Than 70 Community-Based Organizations (CBOs)
and Public Agencies - Leveraged $95M in Matching Funds

» CETF 1.0: $21.9M to 57 CBOs

» CETF 2.0: $2.6M to Match $14.3 in 2 ARRA NTIA Grants for 19 CBOs
and Their Partners

» CETF 3.0: $5M Get Connected! Fund to Increase Broadband Adoption
® Capacity Building and Learning Communities

® Accountability for Performance and Results: Meeting and Exceeding Outcome Goals

6 CALIFORNIA EMERGING TECHNOLOGY FUND



© Public Policy Initiatives

Provide a positive public policy environment to optimize the impact of grants and to
accelerate broadband adoption.

® Digital Literacy: Executive Order and Action Plan; Workforce Training Policy; iCALIFORNIA

® School2Home: Technology and Parent Engagement Integrated into Teaching and Learning for
Low-Performing Middle Schools as Centerpiece for Neighborhood Transformation

® California Telehealth Network: Medically-Underserved Rural and Urban Communities
Connected to Medical Centers for Access, Quality of Care and Cost Savings

® Smart Housing: State and Federal Policy to Connect All Publicly-Supported Housing

® Smart Communities: Smart Infrastructure Policy; Resource Guide for Local and Regional
Government Leaders; Libraries as Digital Literacy Hubs; Broadband as a Green Strategy

@ Public Awareness and Education

Increase overall awareness among priority consumer communities about the benefits of
broadband as a foundation and support for all other strategic actions.

® Get Connected! Public Awareness and Education Program
» GetConnectedToday.com Website (Online Basic Digital Literacy in 4 Languages)
» Community Connect Fairs
» Get Connected! Resolutions Adopted by Counties and Cities

® Public Information Media Messages Based on Research

® Club Digital (Launched by impreMedia La Opinion)

(5 Strategic Partnersbips

Forge collaboration and shared funding with governments, foundations and employers to joint
venture investments on major initiatives to sustain focus and efforts to close the Digital Divide.
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1. Civic Leader Engagement

Engagement of civic leaders in stakeholder organizations is the first and foremost strategy
to leverage the $60 million seed capital. It is a powerful fulcrum to optimize impact in all
other strategies to close the Digital Divide in a state as large and diverse as California. CETF
initially convened civic leaders in rural counties and funded the formation of Rural Regional
Consortia to implement Rural Regional Aggregation Demand Projects to identify needs,
aggregate demand, and map assets to encourage broadband deployment (visit CETF website
for Final Reports). CETF then convened civic leaders around Urban Regional Roundtables
to identify opportunities and outline action plans to integrate broadband applications into
initiatives to address local priority challenges, such as economic development, education,
workforce training, health care and other public services (visit the CETF website for
Summary Reports). CETF also provided modest matching seed funding for the subsequent
formation of Urban Regional Consortia.

The existing 13 Regional Consortia evolved from these CETF investments and are currently
supported and funded by the California Advanced Services Fund (CASF) administered by
the CPUC. The Regional Consortia are responsible for reaching out and engaging elected
representatives, public officials, and leaders from counties, cities, business, labor, and the
community to involve them as partners in developing and implementing regional action
plans. In December 2011, CETF convened the first-ever statewide Civic Leaders Summit to
address the challenges of the Digital Divide and to prepare for implementation of the next
phase of CASF by the CPUC. CETF continues to facilitate networking and collaboration
among the Regional Consortia to share information and coordinate activities. The Regional
Consortia constitute a foundation of civic leadership that will sustain a focus on closing the
Digital Divide and promoting Digital Inclusion long into the future. (See pages 34-35 for a
spotlight on the Regional Consortia.)

CALIFORNIA EMERGING TECHNOLOGY FUND

Carlos Ramos, Secretary of the California
Technology Agency, addresses regional civic
leaders to underscore the importance of
closing the Digital Divide.

Glenda Humiston, California State Director of
US. Department of Agriculture (USDA) Rural
Development, presents opportunities for
cooperation between Regional Consortia and
federal agencies.



2. Venture Philanthropy Grantmaking

CETF regards grants as “investments” for which there must be measureable returns and
tangible results—referred to as “venture philanthropy” grantmaking. Grantees are selected
because of their capacity to deliver outcomes and their credibility as “trusted messengers
and honest brokers” for the priority consumer communities. In addition to meeting their
performance requirements for specific deliverables and outcomes, grantees are engaged as
partners in driving to the statewide goals for closing the Digital Divide. CETF also facilitates
collaboration among grantees through “learning communities” to enhance their effectiveness
and expand their capacity. Since 2007 CETF has committed almost $25 million in grants to
more than 70 non-profit community-based organizations (CBOs) and public agencies (see
a list of all grantee partners and their performance outcomes on pages 20-25 and visit the
CETF website for Final Reports).

CETF also received 2 American Recovery and Reinvestment Act (ARRA) grants from the U.S.
Department of Commerce National Telecommunications and Information Administration
(NTIA) in 2010 totaling $14.3 million to increase broadband adoption in California. The
2 grants supported the work of 19 CBOs. The NTIA ARRA funding builds upon the initial
round of CETF grantmaking and the investment in development of the Get Connected!
Public Awareness and Education Program, allowing the federal government to better
leverage their funds for greater impact.

The first round of grantmaking is referred to as “CETF 1.0” because it coalesced a critical
mass of partner CBOs as a foundation for reaching a sufficient number of Californians to
close the Digital Divide. Leveraging CETF funds with the ARRA NTIA grants is referred to as
“CETF 2.0” because it builds on that foundation and takes collaboration to the next level of
impact. The current round of grantmaking is referred to as “CETF 3.0” because it relies on
the “lessons learned” from the first two phases and focuses integrated efforts on increasing
broadband adoptions in the poorest communities. It also is the last round of grantmaking
using the original CETF seed capital and is intended to forge Strategic Partnerships that will
promote neighborhood transformation as a platform for future investment.

CETF grantees cooperate in “learning
communities” to energize performance.

££&CETF with partners throughout the state

has made major progress toward closing the

Digital Divide, and it has been an important
part of the California comeback!??

Carol Whiteside

Partner, California Strategies, LLC
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3. Public Policy Initiatives

The pace at which the Digital Divide can be closed is significantly
determined by the policy environment in which grantmaking and
other strategies are employed. CETF has launched major policy
initiatives to accelerate broadband adoption. The following summarizes
each major policy initiative and the milestone accomplishments to
date. In March 2011 CETF convened a Policymakers’ Roundtable
in Sacramento which identified several policy and program
opportunities to accelerate broadband deployment and adoption by
integrating information technology into all strategies to address
major challenges for California (visit the CETF website for summary
report which was widely circulated to policymakers and formally
submitted to the California Broadband Council as a base document
for future work). Today, the California Broadband Council serves as
the official forum for continued promotion and oversight of public
policies to accelerate broadband deployment and adoption.

Digital Literacy

Digital Literacy is defined as using digital technologies, communica-
tions tools, and/or networks to access, manage, integrate, evaluate,
create and communicate information in order to function in a
knowledge society. CETF convened experts and stakeholders to
reach agreement on recommendations for the State to adopt Digital
Literacy as an official goal for California—thus helping drive the
demand for broadband adoption. In 2009 the Governor signed an
Executive Order (a) establishing Digital Literacy as a goal for all
students, workers, and residents and (b) directing the development

CALIFORNIA EMERGING TECHNOLOGY FUND

of an action plan to coordinate the activities and integrate the
resources of all state agencies to achieve the goal.

Milestone accomplishments include:

® The California Technology Agency (CTA) prepared the action
plan Digital Literacy Pathways in California in consultation
with other State agencies and stakeholders and is leading the
implementation activities.

® CETF funded the establishment of EmpowerNet California, a
collaborative among several grantees to develop aTool Kit to assist
workforce preparation organizations in training “hard-to-employ”
Californians for careers in information technology. EmpowerNet
is working with the California Workforce Investment Board
(CWIB), California Workforce Association, and local WIBs to
incorporate Digital Literacy into all major workforce training
programs. Leading WIBs have adopted resolutions of commitment
to Digital Literacy: Contra Costa County Workforce Development
Board, Sacramento Employment Training Agency, and NOVA in
Silicon Valley. Policy is under development at other key WIBs in
San Diego, Alameda County, and Richmond.

® CETF funded LINK Americas Foundation, Inc. to assist CTA to
launch the iCALIFORNIA Digital Literacy Campaign and engage
the State Librarian and employers as partners.



School2Home

School2Home is an innovative statewide program that is tackling
two of California’s most critical and related challenges: closing
both the Achievement Gap and the Digital Divide. It was developed
in collaboration with The Children’s Partnership and reflects the
consensus from a broad cross-section of education and industry
leaders in the design of the 10 Core Components. School2Home is
a comprehensive framework for integrating the use of computing
devices and broadband technologies into teaching and learning at
low-performing middle schools, with an emphasis on school
leadership, teacher professional development, parental involvement,
student tech experts, and affordable home connectivity. It is rooted
in sound research about “best practices” to improve academic
performance, providing the foundation to blend traditional and online
teaching methods that enable individualized learning. It also is a
platform that supports the transition to common core standards and
allows a focus on mastering core skills. By emphasizing the importance
of learning both in the classroom and at home, School2Home fosters
stronger communications between parents and teachers, which is
a key to improving academic performance. School2Home in the
words of one educator “is changing the paradigm of teaching and
learning so that we are educating children for the 21st Century,
rather than the 1950s.” And, data show that students who have
computer and online navigation skills are twice as likely to attend
college as those who are not connected.

Milestone accomplishments include:

® School2Home was launched in 2009 and beta tested in 2 schools.
Today School2Home is being implemented in 7 schools reaching
more than 180 teachers and 5,000 students and their parents:
Stevenson Middle School in Los Angeles Unified School District
(LAUSD) in collaboration with the Partnership for Los Angeles
Schools; Central and Chemawa Middle Schools in Riverside
Unified School District; San Fernando Institute for Applied Media
(SFIAM) in LAUSD in collaboration with Youth Policy Institute;
Frick Middle School and Melrose Leadership Academy in Oakland
Unified School District; and Muir Middle School in LAUSD in
collaboration with LA’s Promise.

® Independent evaluation of School2ZHome has been conducted
showing great promise for School2Home to be a scaled strategy
for cost-effectively improving education statewide. Students at
Stevenson Middle School and SFIAM have shown gains in the
Academic Performance Index (API) that outpace the average
increase within LAUSD.

® Agreements have been signed to expand School2Home into 10
pivotal school districts statewide pending matching funding.
Superintendent of Public Instruction Tom Torlakson has endorsed
School2Home encouraging funders to invest in the program.

(See pages 36-39 for a spotlight on School2Home partners.)
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Telebealth —Telemedicine

Telehealth-Telemedicine is the ability to promote healthy behavior
and provide medical care remotely using broadband connectivity
between facilities, thus expanding access to vital services and
improving the quality of care by linking critical expertise to
medically-underserved communities. It also has the potential to help
control costs. CETF was a key partner working with the University
of California (UC) and a consortium of State agencies, providers, and
funders to found the California Telehealth Network (CTN) with a
robust vision of a statewide system “at scale” and is providing $3.6
million to match a grant of $22.1 million from the FCC to build the
network by connecting more than 800 sites, including 300 Indian
Health Services sites. CETF contributed pro bono administrative and
management support services to CTN for the first year of operation
as an independent non-profit in order to ensure success and stability
in standing up a new organization. CETF also funded: UC Merced
to recruit and connect initial telemedicine sites in the San Joaquin
Valley (with the California Partnership for the San Joaquin Valley and
AT&T); and the California Dental Association and Palo Alto Institute
for Research and Education (in partnership with the Department
of Veterans Affairs) to coordinate services and resources with CTN.
Most recently, the FCC established a permanent program for
telehealth-telemedicine which not only may provide future funding
on a matched funding basis, but also confirms the wisdom of
California establishing the California Telehealth Network.

CALIFORNIA EMERGING TECHNOLOGY FUND

Milestone accomplishments include:

® CTN became operational as an independent non-profit
organization in 2011 as a unique public-private partnership to
make telehealth-telemedicine a“signature component” of healthcare
reform in California. CETF and UnitedHealth Group, Inc. have
contributed initial seed capital for CTN operations, California
HealthCare Foundation funded the development of a Business
Plan, and Blue Shield of California Foundation awarded a grant to
expand services.

® UC received an NTIA grant to support CTN operations and
15 Model eHealth Communities across the state. UnitedHealth is
providing additional funding for the Model eHealth Communities
to develop best practices for telehealth-telemedicine.

® CTN has been designated the California Regional Telehealth
Resource Center (CTRC) and secured a $1.2 million grant from
U.S. Department of Health and Human Services Health Resources
and Services Administration (HRSA).

Dr: Earl Ferguson of Ridgecrest Hospital reads a cardiogram remotely
using telemedicine technology.



Smart Housing

Affordable Smart Housing is defined as a publicly-funded housing development project that
possesses an independent “advanced communications network” to drive economies of scale
that can result in a significantly-reduced cost basis for residents. An advanced communications
network is in addition to the standard cables and infrastructure required for power, television
and telephone. Feedback from residents underscores the ability of Smart Housing through
broadband connectivity to transcend poverty and transform lives. As a result, the California
Broadband Council is making Smart Housing a policy priority.

Milestone accomplishments include:

® CETF formulated a model policy for Smart Housing, briefed state and local government
policymakers, and conducted workshops with stakeholders. CETF and the California

Department of Housing and Community Development jointly requested that the U.S.

Department of Housing and Urban Development amend federal policies and regulations
to support and promote Smart Housing.

® CETF has compiled and analyzed data to produce the first comprehensive report on the
options and costs for an advanced communications network so that policymakers and
affordable housing builders have reliable information to pursue Smart Housing.

® CETF is partnering with the Non-Profit Housing Association (NPH) of Northern California
and other affordable housing organizations to promote the adoption of Smart Housing
Policies at the federal, state, and local levels of government. NPH and CETF also are
preparing a Tool Kit to assist affordable homebuilders with information and resources
about broadband connectivity.

Motbers and daughters learn together how
to design greeting cards at a Digital Literacy
class sponsored by the Los Angeles Housing
Partnership with the belp of CETF grants.

ANNUAL REPORT 2012-2013
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Smart Communities

The concept of “Smart Communities” refers to a policy commitment and
focused effort by local governments and civic leaders to optimize broadband
deployment as a community grows or redevelops, incorporating it into major
public buildings, transportation facilities, and other infrastructure projects.
It also means optimizing the use of broadband and other information
technologies to deliver public services and integrating it into solutions to
major problems to increase efficiency and enhance effectiveness. CETF
is working with the State Librarian and other library systems to promote
libraries as “hubs for Digital Literacy” and wireless “hot spots” throughout
California. In addition, promoting the use of broadband is a “green strategy”
to reduce impacts on the environment and reduce the carbon footprint.

Milestone accomplishments include:

® CETF and Community Partners, California Community Technology Policy
Group, and the Broadband Institute of California (Santa Clara University
School of Law) published a summary and analysis of government-
led wireless projects titled “Wired for Wireless” which provides local
governments and stakeholders with critical information and a checklist
to guide consideration of wireless initiatives.

® CETF and the Center for the New Orange County compiled examples
of existing local government policies regarding broadband and
prepared a Resource Guide for Local and Regional Government Leaders
titled “Getting Connected for Economic Prosperity and Quality of Life”
which provides a sample policy and check list for local leaders.

® CETF and Valley Vision inventoried case studies of broadband
deployment and adoption as “green strategies” and published a Policy
Brief for policymakers and civic leaders.

CALIFORNIA EMERGING TECHNOLOGY FUND
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4. Public Awareness and Education: Get Connected!

CETF launched Get Connected! to raise overall awareness about the
benefits of broadband as a foundation and support for all other
strategic actions. The initial 2-year goal was to increase adoption
among low-income and Latino households statewide by 10 percentage
points—and there was a 16 percentage point increase. Get Connected!
developed a website (GetConnectedToday.com) to help non-users
learn the basics about computers and broadband in several languages,
produced and aired public service announcements, and conducted
numerous Community Connect Fairs in target neighborhoods.
Counties, cities, and school districts throughout California adopted
Get Connected! resolutions to promote awareness. In addition, to
support the work funded by NTIA, La Opinion and parent company
impreMedia launched “Club Digital” to reach a vast Spanish-speaking
population with print and online lessons. Get Connected! provides a
solid foundation of basic Digital Literacy information and a cost-
efficient platform for CBOs and public agencies to reach new users to
increase broadband adoption.
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Welcome to Get Connected!

Get Connected! is a project of the California Emerging Technology Fund
(CETF). Our mission is to provide you with the education and tools
necessary to help you feel comfortable using the Internet for work and
play! Here you will learn how to stay connected with your friends and
family, shop safely online, find useful and reliable information quickly,
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5. Strategic Partnerships

In order to sufficiently leverage the CETF seed capital to close the
Digital Divide by 2017, it is essential for CETF to forge Strategic
Partnerships with government, foundations and employers to
joint venture on major projects to expand initiatives such as the
California Telehealth Network, School2Home, Smart Housing, and
Get Connected! Given that CETF “front-loaded” grantmaking to
engage as soon as possible a “critical mass” of CBO partners in target
communities, only $10 million in original seed capital remains, of
which half ($5 million) is dedicated to expanding School2Home
statewide with a goal of CETF contributing 20% and other partners
contributing 80%. The last $5 million has been dedicated to the
CETF Get Connected! Fund (to be leveraged 5-fold) to increase
broadband adoptions through Strategic Partnerships. This last
phase of open, competitive grantmaking is referred to as “CETF 3.0”
to take to scale “lessons learned” about “what works” for increasing
broadband adoption. CETF is seeking Strategic Partnerships for
integrated “breakthrough strategies” to close the Digital Divide that
will concurrently improve California’s economic competitiveness
and quality of life for all residents.

CALIFORNIA EMERGING TECHNOLOGY FUND

Global Broadband Penetration and GDP per Capita

Broadband Penetration GDP per Capita
(Subscribers per 100 Inhabitants) (USD PPP)
December2011 2011
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Source: Organization of Economic Co-operation and Development (OECD) - December 2011

£& CETF focuses on outcomes and gets results. Funders who become

Strategic Partners realize a huge return on their investments—not
the least of which is to empower people and transform lives. 77

Dr. Barbara O’Connor

CETF Secretary



California Advanced Services Fund

The goal for broadband deployment is to achieve access to 98% of
all households by 2017. Based on mapping by the Governor’s
Broadband Task Force in 2007 and more recent work by the CPUC,
it is estimated conservatively that there was about 94% deployment
when CETF began and that approximately 512,000 households (that
existed and were unserved in 2007) in rural and remote communities
will need to get high-speed Internet access to reach the 98%
deployment goal.

With authorization from the Legislature and Governor, the CPUC
established the California Advanced Services Fund (CASF) to
support broadband infrastructure deployment to unserved and
underserved communities in rural and remote areas of the
state. CASF was initially capitalized with $100 million which
also provided an important source of matching funds for federal
broadband grants available through the American Recovery and
Reinvestment Act (ARRA). CASF was extended and expanded in
2010 with another $125 million through the enactment of
legislation by Senator Alex Padilla, which designates $100
million for broadband infrastructure subsidies, $15 million for a
revolving loan fund to help finance projects, and $10 million to
support Regional Consortia to assist the CPUC reach the 98%
deployment goal.

To date, CASF and ARRA have provided funding for broadband access
to approximately 287,000 households, leaving at least 225,000
households still to be reached with “last-mile” infrastructure. There
also is a significant need for improved “middle-mile” broadband
infrastructure that will support and enable “last-mile” projects. In
addition, broadband to tribal lands for Native Americans that want to

Is Key Resource for Deployment

be connected must be a priority policy objective. Further, it should
be recognized that broadband infrastructure in poorer urban
neighborhoods is often inferior to the quality and speeds in surrounding
communities. In particular, ensuring broadband connectivity to all
publicly-subsidized multi-unit housing complexes is a strategy that
should be pursued aggressively to reach the most disadvantaged
Californians. These facts present a compelling case for the Legislature
and Governor to amend, extend and augment the California Advanced
Service Fund as the key resource to achieve the 98% broadband
deployment goal.

California Broadband Deployment
CETF 2007 Projected Unserved California
Based on 2007 California Broadband Task Force and Mapping by Regional Consortia
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