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Promoting the Benefits of Digital Literacy
Thu, March 21, 2013 by Karen Hanson, Program Officer, Broadband Technology Opportunities Program

Closing the digital divide — and getting all Americans online — requires a multipronged
approach. It's not enough just to provide affordable computer equipment and access to
broadband at a reasonable price. Just as important is digital literacy training to teach people
how to use the Internet and take advantage of everything it has to offer.

That's why NTIA's Broadband Technology Opportunities Program (BT OP) has invested roughly
$200 million in public computer centers that provide Internet access for those who don't have it
at home, and roughly $250 million in broadband adoption programs that cover everything from
how to navigate the Web and set up an email account to how to post a resume online and
conduct an online job search.

Today, we are pleased to spread the word about the launch of an important new effort to raise
awareness of the benefits of digital literacy and promote programs working to ensure that all Americans can participate in
our information-age society.

Connect2Compete, a non-profit seeking to close the digital divide, has teamed up with the Ad Council to kick off the
“EveryoneOn, 3-21” Public Service Announcement (PSA) campaign just in time for March 21, or 3/21.

A major goal of the new campaign is to help people stuck on the wrong side of the divide find free computer classes and
other broadband training opportunities in their communities. The campaign includes a 1-800 number, a mobile text short
code and a Website — www.EveryoneOn.org — that let users look up local class offerings, public computer centers and even

WiFi hot spots. We expect this to help even more people find BTOP-funded computer centers and training programs across
the country.

The EveryoneOn.org website also features lots of content focused on digital literacy, education, career development and
related topics — including links to content from BTOP grantees such as CFY (formerly Computers for Youth), which is using
BTOP funding to provide digital literacy training and computers for low-income sixth graders and their families in New York
City and Los Angeles

The new Everyone On campaign builds on and expands the Connect2Compete program, which is working to lift broadband
adoption rates among low-income Americans and others who are not online by helping them get access to discounted
computers, low-cost broadband service and digital literacy training.

Although broadband and the Internet are deeply integrated into daily life for many Americans today, the digital divide remains
a stubborn reality in this country. Working in collaboration with the Census Bureau, NTIA has been conducting some of the
most extensive survey work on the issue for a number of years. Our most recent survey, conducted in October of 2010,
shows that 68 percent of American households subscribed to broadband. That's up from 51 percent in 2007 and 64 percent
in 2009. But that still leaves roughly one third of U.S. households without a high-speed Internet connection at home.

Even more troubling, nearly half of all homes without Internet access said they did not subscribe because they did not need
or want it. That highlights the need for campaigns such as EveryoneOn to promote greater awareness of the benefits of
broadband.

In this day and age, it's hard to overstate the impact of being on the wrong side of these statistics. It's one of the looming
equity issues of our era. Many teachers assign homework assuming that their students have access to the Internet. Many
job listings are only posted online and many employers only accept job applications online. And in the 21st Century
economy, businesses expect their workers to have basic computer and Internet literacy skills. Being cut off from the Internet
today means being cut off from educational resources, employment opportunities, healthcare information, social networks,
even government services.

The BTOP-funded public computer centers and adoption programs have made great progress in closing these gaps. And
they look forward to welcoming even more clients who discover their services through the Everyone On campaign. Here are
a few examples of BT OP-funded programs working to expand broadband adoption:

+ A non-profit called the California Emerging Technology Fund (CETF) is using BTOP funding to provide affordable
computers, low-cost home broadband connections and digital workforce training for low-income residents and other
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